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Presentation OverviewPresentation Overview

1. Research design

2. Sampling, and achieved samples

3. Key results
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Research DesignResearch Design

In April 2007, two surveys were completed to better 
understand the attitudes of Dunedin and Otago ratepayers 
and residents towards the opportunity to develop a new 
Carisbrook Stadium. 

• A mail survey of all ratepayers in the Otago region jointly 
commissioned by the Otago Regional Council (ORC) and 
the Dunedin City Council (DCC) 

• A telephone survey of 2,200 Dunedin City Residents, 
commissioned by the DCC and was a survey of all 
residents. 

• These surveys provide an insight into the views of the 
Dunedin and Otago populations
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• 161 of the DCC surveys were returned as undeliverable
• 358 of the ORC surveys were returned as undeliverable
• 76 ratepayers were sent an additional copy of the survey
• 3 surveys were faxed to Research First
• One photocopied questionnaire was removed from the 

analysis

The Mail SurveyThe Mail Survey

74,759 questionnaires were mailed to ratepayers

29,222 questionnaires returned = a 39% response rate 
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The Telephone SurveyThe Telephone Survey

• The telephone survey involved a random sample of 2,200 
Dunedin City residents

• Used random-digit dialling 

• Calls were only made to residential addresses

• Calls answered by commercial operations were excluded



Why Build a Smarter Organisation?

Section Two: Sampling, and ResponsesSection Two: Sampling, and Responses
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The Mail SurveyThe Mail Survey

N=29,216
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The Mail SurveyThe Mail Survey

N=29,216
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The Telephone SurveyThe Telephone Survey

1. To assess how well the achieved sample reflects the wider 
Dunedin City population, comparisons with the 2006 Census 
data have been used

2. These comparisons enable the data to be ‘normalised’ to 
better represent that wider population

3. The results of the telephone survey are reported as raw data 
and as normalised data
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The Telephone SurveyThe Telephone Survey
Male Respondents vs Dunedin City Population
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The Telephone SurveyThe Telephone Survey
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Section Three: Research ResultsSection Three: Research Results
The StadiumThe Stadium



Why Build a Smarter Organisation?

Support For The Stadium: Support For The Stadium: 
Mail SurveyMail Survey

There is a clear – albeit small – preference for a new stadium to 
be built in Awatea Street.

N=29,220
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Support For The Stadium: Support For The Stadium: 
Mail SurveyMail Survey

Stadium Support by District

N=29,220
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Support For The Stadium: Support For The Stadium: 
Telephone SurveyTelephone Survey

Higher levels of support for the new stadium in the telephone 
survey compared to the mail survey. Moderate support.
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Section Three: Research ResultsSection Three: Research Results
FundingFunding



Why Build a Smarter Organisation?

Should The ORC Help             Should The ORC Help             
Fund  the Stadium?Fund  the Stadium?

Respondents divided about the ORC’s involvement with the Stadium.

N=29,222
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Should The ORC Help             Should The ORC Help             
Fund  the Stadium?Fund  the Stadium?

Support for ORC funding involvement varies by district

Funding Support by District

N=29,222



Why Build a Smarter Organisation?

Should The ORC Should The ORC 
Contribute $37.5m?Contribute $37.5m?

More respondents support the ORC being involved to the sum of $37.5 million 
than oppose it. A significant proportion of the respondents did not have an 
opinion with regard to ORC funding the stadium
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Should The ORC Should The ORC 
Contribute $37.5m? Contribute $37.5m? 

Support for $37.5m Funding by District
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Should The DCC Be Involved Should The DCC Be Involved 
in Funding the Stadium?in Funding the Stadium?

Dunedin’s population is divided on the question of DCC support 
for the stadium. Telephone survey random, and residents not 
only ratepayers

Mail N = 16,512
Phone N = 2,202
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Should The DCC Be Involved in Should The DCC Be Involved in 
Funding the Stadium to $91.4m?Funding the Stadium to $91.4m?

The responses from the both surveys show that while the 
community is divided, in general it is not in favour of support to 
the level of $91.4M

Mail N = 16,511; Phone N = 2,202
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Section Three: Research ResultsSection Three: Research Results
Rates IncreasesRates Increases
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Support For ORC Rate Support For ORC Rate 
IncreasesIncreases
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Support For ORC Rate Support For ORC Rate 
IncreasesIncreases
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Support For DCC Rate IncreasesSupport For DCC Rate Increases



Why Build a Smarter Organisation?

Support For DCC Rate IncreasesSupport For DCC Rate Increases

Only those who supported the stadium were asked to respond 
to this question in the mail survey
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General or Targeted DCC Rate General or Targeted DCC Rate 
Increase?Increase?

The majority of respondents did not answer this question in
either survey

Mail N = 16,506
Phone N = 2,202
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Section Three: Research ResultsSection Three: Research Results
SummarySummary



Ratepayers:
1. There is a clear – albeit small –

preference for a new stadium to 
be built in Awatea Street.

2. Support varies by district
3. Divided about ORC funding 

involvement
4. Opposed to DCC funding 

involvement
5. No, or smallest ORC rate increase 

possible
6. Opposed to DCC rate increase

Residents:
1. A clear, but moderate, 

preference for the new stadium 
(higher level of support than 
ratepayers)

2. Supportive of DCC funding 
involvement

3. Opposed to proposed DCC rate 
increase
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